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First Generation 
Students in %

46.1%
71%

29%

Gender Ratio 

1st Generation students = students with parents who did not 
complete an academic degree

International 
students 23-24

61.0%

With mobility 
experience

66.7%

With 
international 
experience

90.2%

Employed within 
6 months

92.8%

€ 3 410
€ 3 992

at job entry after 3 years

Increase in 
monthly salary
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Completion Rate

graduated continue with program

Countries of 
Origin 23-24

38

Interpolated monthly 
gross median, incl. 
13th/14th salary (often 
contractually guaranteed 
in Austria), based on 
Austrian labour market 
data
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Time to Completion:  
Master Marketing (2-year-degree)

4 semesters (designated study duration) 5 semesters more than 5 semesters


